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Group Overview | Corporate Slogan

We concentrate our resources on developing Internet infrastructure that
supports our products and services

Internet for Everyone

GMO
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Group Overview

Company Name GMO Internet Group, Inc.

Founder, Chairman | Masatoshi Kumagai
and Group CEO

Address (Group Head Office) Cerulean Tower 26-1 Sakuragaokacho, Shibuya-ku Tokyo
(The 2nd Group Head Office) SHIBUYA FUKURAS1-2-3 Dogenzaka, Shibuya-ku,
Tokyo

Established May 24, 1991

Stock Listing 9449 (Tokyo Stock Exchange Prime Market)

Business Segments | Internet Infrastructure
Internet Security

Online Advertising & Media
Internet Finance

Cryptoassets
Capital JPY5.0 billion
(including capital
reserve)

Consolidated Staff 7,497
Group companies 119(As of March 2025)

GMO




Group Overview

119 Companies Worldwide

10 Listed Companies

GMO



Group Overview

Prime 4 companies
Standard 2 companies
Growth 4 companies

Market Capitalization of the Group

JPY 2.1 trillion

%2025/5/14
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Group Overview

71,497

Internet Professionals

GMO



Our Strengths for Sustainable Growth

1. Independent management

2. Operations and development of our

own technology

3. Solid recurring revenue

GMO



1. Independent management

Each group company pursues the No. 1 strategy

under the “"GMO-ism” and creates growth products.

As a result, our group with diversified risk

management strategy.

GMO



2. Operations and development of our own technology
mited ohirng | g Engineers & Creators ratio

Advanced and Al Talent

: 7,565
S 317 7361 7,393 7396 7438 7431 7925 7546 7497
7133 7213
7,042

6,767 6,782
6,554

6,272
6,180 ™
6,012 5,958 6,048

Goal: Workforce of over
49 654 49.8% 51.7% 6 0%

M

S ——
46.4% 45.6%

Total number of partners (excluding officers and part-time officers)
mmmmm % Engineers & Creators

*1 Not including partners of GMO Internet Group affiliates accounted for by
the equity method ( such as GMO Aozora Net Bank ).
The number of the Bank's employees 329 was excluded as of end of March
2025.

Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 *2 New graduate joining through the “The program of paying JPY 7.1 million

20 21 22 23 24 25 per annum for new graduates” (Apr. 2023~)
Introduced Al test for mid-career hires. (Jun. 2023~)
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3. Solid recurring revenue

That means our core business policies,

Indispensable products that will not
disappear
With
recurring revenue business model

GMO 10



Consolidated Net Sales

(JPY billions)
9.1
00 02 04
GMO

Changes in rules to
record the revenues*
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>

277.4

Sustainable
growth

* "Accounting standards related to revenue recognition”
(‘accounting standard No. 29)
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3. Solid recurring revenues

Both unit price and number of contracts increased, leading to expansion.

Number of
contracts

GMO

Solid recurring
revenue

Other revenue

16 17 18 19 20 21 22 23 24

* The combined value of stock and transaction revenues in the infrastructure business
(domains, cloud hosting, part of security, part of EC support, part of payment, and
access)

B Solid recurring revenue
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Internet Infrastructure | Contracts

COVID-19 Impact period 1
(millions) < >

AQ.27
0o +0.77 A0.02 +2.29 1
+0. '

l' l| 15.06 15.18
| l 14.56 14.61 14.29

13.74
13.26

12.
12.1712.29 12.10 12,02 12.15 12.27

11.43 11.5511.47 11.4411.52 1150 177

Q1 Q2Q3Q4Q1Q2Q3Q4Q1 Q2Q3Q4Q1 Q2Q3Q4Q1 Q2 Q3 Q4 Q1

20 21 22 23 24 25
GMO

Solid recurring
revenues base

14 .29V

customers
Decreased contracts

0.27Mm
YoY

*1:The period of declaration of a state of emergency and application of

priority measures to prevent the spread.
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Consolidated results transition

Sales increased for 16 consecutive fiscal years

2774
2586
Sales I
2416 2456 [
(PY billion) . . 37
2105 472
1961 WO o L
185.1 ' 34.0
- iGos 308 34.6
28.5
1542 oo [0
135.0 468
126.3 263 s
109.3 273 46.7
937 L 8 4.0
22.9 184.9
743 o1a 44.1 171.5
= : 40.5 150.0
16.5 353 131.2 138.7]
114.0
315 100.8
27.5 84.6
554 65.4
38.1 46.1
30.2 .
12 13 14 15 16 17 18 19 20 21 22 23 24
GMO

Profit

(JPY billion)

Other

Incubation

Crypto-assets

Internet Finance

Online Advertising & Media
Internet Infrastructure

12 13 14 15

46.65
4374 4247 .

41.09

B 433

21 22 23 24
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Group of businesses with a customer base of 17.12 million

Online Banking *1
GMOGHHEEBRYHETT

Equity-method affiliate

Internet Security Internet Finance  Cryptoassets Online Advertising & Media

1.2% 3.0% | omoSmaAD TEF mmewr 4 9) Qg

Cryptocurrency Trading (GIMO 'Y &Eﬂ GMOAIr2R-F EEORM Support

i it i inc GYEN ZLSD A
ssL&Encryption Security (@) GlobalSign. Wvalve Auth GMO kSR04 i L Stablecoins Znem === GMOGLOBALSTUDIO HybridEvent Spaces gk fgt A7y JIF7 UserParticipation Media
Cybersecurity = BTEPELS GMoglegEiEﬁ GZID NFT Sales Support ﬂdam = 2 User Participation

(Comprehensive Internet Security) GMO tF1U7124  Electronic Contracts GMOY T GMOQI-'E SEQDOShl GMOEFTvn- AlSEQF4L9%- SEOMeasures &R F'JI\EH Media ,'M:SJ m:w:
Cybersecurity v«?—a-M:mgm &SHISHO CLOUD 729K Accounts GRopTh, GamePlatforms GMO ) ENGINE VideoProduction  {dinfoQ CASHMART &f;s:n:ﬁg =D
Brand Security GMO BRANDSURVEILLANCE GMO %Y7TZLZERG . ) i

» <ENE GMOKITR B+L /12 GMORTE simere Atraction

52 33 4
i i i Cybersecurit .
@ SSL & Encryption Security @ Electronic Contracts @ Y y 5<5CAD GMOZE-FX PlayAds ReéMo @aﬁi town Advertising Support

P FEFFALEEZZD i4U michill © WEBRESH: MedaHrlnformation

3months to Mar 2025

Consolidated Sales

J PY 7 1 . 5 B M mﬂkeshop C@E E-Commerce Support minne E-Commerce Support

(EC Platform}) (Handmade Marketplace)

Internet Infrastructure

58.4%

Global Brands 2#75.COM

GMOPAYMENT CGATEWAY .
Prcosung PG Muli-Payment Seice €adilon GMO®ILL @ eMOorIusne

GMO-PG Processing Platform

O . E-Commerce Support
MO (¢ =) Website Development Support AL 5 el orgina Coot)

FREENANCE Freelance Support @ OMAKASE Restaurant Reservation Service

GMOT-r71¥5Dx MEQDash! GMOsatP7UM Cfne it
& FLA/82327F AFrHIES GMOANIAT Y Healthcare DX

GMO |-  Membership Management Elhakaru'a'\ Meter Inspection DX  (GIMOY EEDX Real Estate DX
Domain Registry .shop .tokyo Domain Registrar

MuuMuu f
” Domain W Value Domain
Internet Access G TownWiFi Internet Access =T GMOBIZPOEX
(Free WiFi app} 1) (Provider) GMOAI&ORT17AHZE Al &Robot Implementation Support

Cloud / Hosting GMO GPUYS™SE ConoHa #10LIPOP! Value-server #)CloudcREW JhckEeml GMO CLOUD KU —B GMOFISLERE TR-EE At
. . 2 m ici

14.29 million ¢ *5 7 LamET |7 LEeLE @bﬂ Cloud / Hosting Online Store Support ° Payment @‘“Internet Access LR Offcil Brand shops

. i ustomers Registry Registrar (EC Platform) Processing (Provider) GMO1 v ¥—%vk TOWER Intelligent Tenant Buildings

*1 GMO Aozora Net Bank, Ltd. is accounted for using the equity method and is not included in consolidated revenue *2 Country code based on Netcraft data *3 Number of Companies Using “GMO Sign” and Total Documents Sent with Electronic Seals (Survey by GMO GlobalSign Holdings) *4 Based on the Fermi estimat

GMO VENTUREPARTNERS GMOAI&Web3 Venture Capital SRR T. AL i FCFE. AL Generative Al Services (ESED

*5 The number of customers shown represents the total combined customers of the Internet Infrastructure and Internet Security segments.  *6 Based on our own data *7 Based on ICANN data *8 Based on domaintools.com data *9 Certain franchisees with a large number of tenants are counted as one shop, regardless of the number of tenants
*10 Winner of Best Satisfaction Award in Hikari Collaboration Award 2024 *Segment sales ratios above may not fully correspond to how services are actually allocated.
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Internet Infrastructure




Domain Registrar

GMO

M@j_l_’}./ﬂ%fé:b MuuMuu
3% Al.com D .
http:/www.onamae.com Oma I n

Value-domain

No.1

Market Share

83.3%

Domains under
Management

9.3m

* Based on ICANN data
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Hosting & Cloud

SH/Ali.com

L&Y —IN-

GMOGPUZ TR
& LOLIPOP!
&)Cloudcgg\{g ADALTUS

Value-server

z..com Cloud

GMO

No.1 )
Market Share

58.3%

Contracts

1.1wm

* Based on domaintools.com

18



ASP Cart

GMO 55IKEC &
i makeshop

A
COLOR ME

No—=—av

GMO

Paid Stores

47/«
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Payment

GMO PAYMENT GATEWAY

GMOEPSILON

GMO PAYMENT SERVICE

GMOFINANCIAL GATE

GMO

Transaction Volume

JPY2 O o 5 tr/year

20



Provider (ISP)

“Hikari Collaboration Award”
Satisfaction Ranking *

R No.1
e 2.19

million networks

* Winner of the Best Satisfaction Award in Hikari Collaboration
Award 2024

GMO

21



Internet Security
Three Types of Security



Internet Security

Clearly positioned as a core focus area for the Group and expected to serve as a
mid- to long-term growth driver

A safer future for Everyone

Internet Security

ountermeasures against
cyberattacks.
(Cyber security)

Protection against
pavesdropping, tampering
impersonation
ryptographic Securit

Monitoring and
Takedown Support for
Impersonation
(Brand security)

GMO
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Internet Security | Three Key Areas

Providing Comprehensive Internet Security Services

Cryptographic Security Cyber Security Brand Security
0 . . GMO CYBERSECURITY
: perating GlobalSign. N IERAE GMOBRAND SECURITY
ompanies W GMO GMO -Flatt Security
o GlobalSign. ﬂ—%&&M—‘UQ‘Eﬁ
Services and BFENEES -, GMOBYIFLZERD
— 5 - Vulnerability Assessment and R/ \N IE
GMO F5AR-071 Penetration Testing
Key Technlc.al and oper?t.lonal Advanced skills of white- | . Expertise in managing
expertise as a Certificate intellectual property and
Strengths . hat hackers
MO Authority trademarks 24



'‘GMO will protect your Internet Security’ project

GMO will protect

your Internet Security

GMO

A safer future for Everyone

GMO

25



Fyhot*aU71s

IRTOALCRDBERRE

'Internet Security for Everyone' project Phase1'GMO Security 24@s%s

Free 24/7 access to password leak checks, web risk assessments, and Al-powered security consultations

GMO

BExy bEF2UTA4Y—-ER

GMO tF+1U7124

RO — RDiFHR, WEBDERAVUADIREZBHTHRANNZUET

L\ /(XD — RS - WebH o U ZIZHR @) TOMDEF 1 UT < 48 B r.s1a nBEcs55 >

o0
F L

( O UEDIETF v 2 | [EHE] a0 dEUE >> =]
[

* https://www.gmo.jp/security/
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https://www.gmo.jp/security/

“Internet Security by GMO"” Project - Phase 2 GMO
YAN-tF1UT RBH RER

I Cybersecurity Conference & Awards Ceremony 2025

Main speakers

T [

Yutaka Matsuo Masaaki Taira Shigeru Ishiba Jiro Hiroe Takayuki Furuta

The University of Tokyo, graduate Government of Japan Minister in Government of Japan Japan ground self-defense force Chiba institute of technology
school of engineering professor charge of cybersecurity Former prime minister. (102nd Cabinet) lieutenant general Executive director

Director of education and training

Video Message Video Message research division

s

Takeshi Matsuoka Yoshinari Fukumoto Daiki Fukumori Tatsuya Sudo Kana Shinoda Michio Sonoda Makoto Makita Noboru Ueno

Coincheck, Inc Rakuten group, Inc GMO Cybersecurity Nikkei business CODE BLUE National Institute of GMO Cybersecurity GMO Flatt
Executive officer, CTO Senior Executive by lerae Security publications, Inc. (Cybersecurity Information and by lerae Securitym Security
officer, CISO Editor-in-Chief conference organizer) communications

technology (NICT)




GMO Secure Visualization Site Seal

Making security measures visible turning costs into investments in trust

GMO

ZinAIR{E Y1 =2 =)
GMO GMO .‘ GMO
g GlobalSign \\\ CYBER SECURITY \ BRAND SECURITY
secure by IERAE verified
STESERR - BEER EE 1 b 6 YAN—wBNEFT1 G BT ELHEESA
Cryptographic Security Cyber Security Brand Security

GMO 28



*2

Branded Emails and Verified Logo Certificates EMO

IRTOALCRDBERRE

Enhances brand credibility and protects against impersonation and phishing attacks
(Effective from April 2025)

o Globalsign. (GMQO

by GMO BRAND SECURITY

Company logos are displayed e

directly in recipients’ inboxes

= X—I)LEBRFE

ZEMLA

ZA

\\ GMO A »Z=FRy rJI=TF+ + 1050
1 [558) SPABHDHICOVT

o _ ! wovstbiuoTEDET, g

| BRANTECT byGMO s
[EE] ZroiodA-ND2MLTEDET - -
M

BEREML .}f;,

~—. homyne byGMO 1n:22

*1: Branded Emails (BIMI). BIMI (Brand Indicators for Message Identification) is an international standard that enables companies to display their brand logos in the emails they send.
*2:Verified Logo Certificate (VMC). VMC (Verified Mark Certificate) is a certificate issued by a certificate authority (CA) to verify the authenticity of a brand logo.
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'Internet Security for Everyone' project Phase3

IRTOALRDEFREE

Launch of “GMO ".Your Company Name' Domain Application and Management Support Service”
(Effective May 12, 2025)

DFELCTEORESFrA!]

JRTLH

HRADEERD TRy b2ttt FAF

fit#.co.jp WP L%
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1. Cryptographic Security | SSL certificates 6:9-0

Http SSL Https

Market Share

. GlobalSign. No.1

*Country code (according to Netcraft's research)

GMO



1.Cryptographic Security | Service usage (SSL certificates) @ G'obalSion.

=
& £

S Microsoft

at&t
"c||'s' élc; virgin atianic?
@ morororawosuy  air canapa  SHISEIDO  ~=" MARUHANICHIRO
£:BOOK-OFF  SYUPPIN’ &’; 1-0 DATA

CElbae b Ll e, |
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1. Cryptographic Security | eSignature

BRENELS

GMO

No.1 @

Market Share
Number of e-contract

accounts

2.7TM

Number of contracts
5.1M/Q
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SFENE LS

1. Cryptographic Security | Service usage (eSignature) Moy

0 155
@menioon

1l (B 5

FAIMNMA, CORPORATION

:

3 @8aIL% v

O &GHEBRE
CAINZ &

GMO

BMwW GROUP

<  LINEv7-
- =
JEEVTL B pyeoass

W vYtER Erancfranc

ez feff S @ PASONA
{nepo

ﬁ OPEN
HOUSE

LLLLLLLLLLLLLLLLLLLLL

YAMADA HOMES

kikkoman

IR ADTT
ol TV T LA

GO

HRTARTEHLC

DAISO

e L

[P

sSCEIO REER%

YKK
dPP

7\
O

RETAILING

34



2. Cybers Security

GMO CYBERSECURITY
N\ IERAE

GMO -Flatt Security

GMO

Number of
white hat hackers
in Japan’

No.1
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2. Cybers Security | Achievements GMO CYBERSECURITY

Cyber Security Assessment

More than 10,500 cases

More than 150 World's
Largest

white hat tost i largest
hackers N o 1 contestin N O 1 contest N (o) 1
o [ .
enrolled - Japan i, two years in a ¢

' ‘ row

¥ 1:Based on our survey 2:HTB Business CTF 2024: No.1 in Japan ¢:3:2023 DEF CON 31 'Cloud Village CTF, 2024 DEF CON 32 'Cloud Village CTF: World No.1
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2. Cybers Security | Service usage

YMfg £34ti885R1T

COHRT,

”i AR EETT o

@ SOMPO
II,.FF('Iu} ABOTAIL2eNIN=T =5 e F $R 4T ej CYBER

SECURITY

Always Security OK

» ALSO< %fr\m sSansan

GIFTPAD @A CyberAgent dwango
Tomorrow. Together
> | SORACOM LiFENE
MDDi @ © Q) ey
ﬂ / BHPL ER DI NaGcasHIMA OHNO
morinaga

RE-REF-Fin A3 BB

GMO

GMO CYBER SECURITY
W [ERAE

N LEESRIT M) wRRT

o MRS g o st

e com  BRERRTED

& Sammy Networks _ 9

FIFF I BN TAAO AT I kA2

“Fevsmex  RENOSY X G,

BETAZEEI

ARTICELR xTsoNewatsy  IMACNIICA FZRUAL W wiLL Group [ /\=VlbFvU7
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2. Cybers Security | Working with public institutions GMOCYBERSECURITY

W IERAE
Self-defense forces National Police Agency
Carried out training to improve the Received a letter of thanks for
skills of Cyber Defense Command™ technical assistance™
,i_mﬁé._gﬁm owx men | Q| mmRE
BELCOVT | hHEEROECRSRRRE | BEBK  mEdOWE | RRES | 8 8- EE AT FE-EE | e FhE ; : 1& .‘. d e ‘."‘.
Ministry of Defense fa E— fﬁ &, T;]t: I\O/I
> A A b
THLRLETS | RE- A % 31 @
___ L@ s
? z T ton X gi i llk
| FHO0+—9—F .‘3';‘ % ;L #wow : :
#DIFEATH 1HEEHE L i ﬁ E % .2
PRLRBEIE FERE 3 2 E 4 ﬁ' ® 7
+ E o % P 1

*1: "Penetration test drills for JSDF Cyber Defense Command carried out by GMO Cybersecurity by lerae" (February 1, 2023)
*2: Received a letter of thanks from National Police Agency (January 30, 2023)
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3. Brand security | Trademark & Rights Protection

GMO BRAND SECURITY

GMO

12.0%

Of Companies in the Top
100 Japanese Corporate
Brand Ranking
Are using

* % of the Best Japan Brands 2024 Rankings Top 100

40



3. Brand security | Service usage

“TORAY’

RICOH

EABZUNFDBRCHERA

22 KIRIN

"BATHCLIN

Q#5E, well BLL

* KAGOME

GMO

W WACOAL

-

PREMIER ANTI-AGING

IV

RIS,

ZRIDGESTONE

Solutions for your journey

ABC-MART

AMANO
£ IMwDit

@ audio-technica

GMOBRAND SECURITY

ISU2uU

i3 TSI HOLDINGS

MICHIKD 111

fy HOKUETSU

== FamilyMart
TOPPAN

SHARP

i

o\ maruetsu

YILLY
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Finance, Payment, and
Cryptoassets



Finance, Payment, and Cryptocurrency

Mining bitcoin [©IBitcoin
Exchange GMOIATrY
Payment SYENZLUSD

GMOFINANCIALHD

KHIGEEI WV —T A4t

Daiwa Securities Group Inc.

Share acquisition: 2.13%*1

*1 As of the end of Mar 2025

Crypto Securities

currency GMO / FX

INTERNET GROUP
Payment Net Bank

Launched on July 17, 2018

GMODHETLXRYHRTT

(GMO Aozora Net Bank)

SMBCGMO PAYMENT

JV established

=H{FAETT - GMOPAYMENT GATEWAY
E

(Sumitomo Mitsui Banking
Corporation )

Investment: JPY3.86B (3.26%)

@ 5BT58ETF GMOINTERNETGROUP

(Aozora Net Bank) *

50.0% 50.0%(14.9%)

*2 If approved by major shareholders, the expected voting rights ratio will be 50%.

SMB
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Internet Securities

GMODIIVDEIESS
GMO I+ &S

GMO

Accounts

FX:1.5M
CFD: 225K

Securities: 539K

A4



Cryptoassets

GMO

Cryptoassets mining business

GMO Tl

Crypto Accounts

729K

Cryptoassets Trading
Business

Cryptoassets payment

GYEN

L |ssue stablecoin
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Net Bank

xIT

GMO AOZORA NET BANK

Born in July 2018

@ nszons

AOZORA

Banking management know-how

GMO

GMO

INTERNET GROUP

Technology

46



Net Bank | Vision GMO AOZORA NET BANK

IATREBESEFDLEDICS,

vy’

O.

F7/09=N\7%B$ELT

All for our customers. Strive to be the No.1 Tech Bank.

GMO
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Net Bank

Point1

Point2

Point3

Point4

Point5

GMO

Focus on corporate clients

The core business :
Exchange, Debit cards, and business loans

Bank System + Bank APl +In-house development

BaaS byGMOAozora

Approximately 40% of employees are engineers

GMO AOZORA NET BANK
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TOPICS

Becoming the No.1 Corporate Group -

Pioneering the Future with Al .

GMO 49



Our initiatives towards realization (1/2)

Driving research and development in Al, particularly in financial data analysis, and achieved
significant results since hiring our first data scientist approximately 10 years ago.

GMO NIKKO has built and analyzed big data analytics(DMP)infrastructure

FY2013 GMO AdMarketing developed and analyzing recommendation widget systems and machine
learning models.
Consistently reinforce our recruitment efforts for Al talented after the 15t data scientist was
FY2014 .
hired.
FY2015 Intensified our research and development efforts in Al
The initial Al-supported product "TAXEL" was released, marking the beginning of GMO Click
FY2016 i :
Securities data analysis platform development.
FY2017 GMO Click Securities started data analysis operations
Restructured to the data analysis and development group.
Jan.2020 GMO TownWifi started utilizing casual inference techniques for measuring the effectiveness
of functions and initiatives.
Apr.2022 Established of the Al Research and Development Department
GMO
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Our initiatives towards realization (2/2)

We promptly began utilizing ChatGPT across the entire group, expecting its potential impact
after the emergence of it in November 2022.

@Time and Cost savings
@Improvement in the quality of existing services
(3®O0ffering new services to the Al Industry

Based on these three pillars, we continue our efforts to become the "No.1 Al-Utilizing Corporate
Group" while staying up-to-date with the latest Al developments on a daily basis. Furthermore,
in 2024, we will evolve our catchphrase to "Becoming the No.1 Corporate Group Creating the
Future with Al," and accelerate its realization.

Details : https://www.gmo.jp/ai-history/
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https://www.gmo.jp/ai-history/

Established GMO-AIR Co.Ltd |Business Model

GMO

Aiming of a lean, High-performance Organization that fully utilizes Al

Domestic and International Businessivodel

v

Robot Manufacturers Industrial Drone Manufacturers|| Al-Related Companies

Investment
GMO VENTURE PARTNERS
GMOAI&Web3

GMOINTERNET GROUP

Internet " Al Utilization

Infrastructure Expertise
Products GMO e Utilizing Al since 2013

Al &Robotics Corporation « 106,000 hours/month
of reduced working hours

e 1.8 billion yen/year
cost reduction (current target)

e Utilization of Clean Energy

Internet Connection / Domain
Cloud / SSL / Security
Payment / Data Center /
Maintenance

Initiatives to Achieve the Goal of Becoming the No.1 Corporate Group in Creating the Future with Al
https://www.gmo.jp/ai-history/

GMOFINANCIALHD Financial Services
Rental / Lease / Loan / Insurance )

GMO AOZORA NET BANK Government Grant Utilization Support

Customers

52



Efforts related to Sustainability



ESG activities | Materiality

Solving social issues through business

Dedication to the No.1 Service.

Challenge We are dedicated to providing the dominant No.1 service in the Internet
industry by operating and developing our own technology.

Responsibility to protect our customers’ smiles.

We ensure a safe and secure Internet infrastructure to protect our
customers’ smiles.

Solving social issues through business activities.

We strive to address pressing challenges that benefit the environment,
society, and individuals.

Strengthening the foundation of management

Human Cultivating a group that evolves together.

Talent An environment where every partner excels is key to creating the No.1
service.

Maximizing stakeholders’ smiles.

We aim to increase our fanbase through dialogue with everyone involved.

Trust

Foundation for Hundreds of Years.

Governance We are building a robust structure that will ensure our business group
thrives for hundreds of years, prioritizing sustainable growth.

GMO

@Bapng
BELRD

o

@Bapng
BELRD

o

13 &8

FRTDAL
R @

nfe

L E£ 0L
BERARD

@Bapng
BELRD

o

EReHwEND
Ef#fE2Ch3
ERXLEHENO
Ef#fE2Ch3
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ESG activities | Materiality Matrix

The key issues were identified through an assessment based on opportunities and risks from the
perspective of both "importance to stakeholders" and “Significance to GMO Internet Group."

GMO

siap|oya)els 0] asueptodw|

Continuous development of new products,
services, and businesses through
cutting-edge technology.

e Improving service through the use of data.

Tackling global warming through
business activities.
Initiatives to increase the smiles of our o Improving service through the use of Al.

partners. ) . . . o Safe and secure Internet for all.
Strengthening relationships with the
local community. o Establish Business Continuity (BCP) System.
@ Improving our global framework. Improve the performance of each and every
partner.
Build an organization that shares the values
of GMOism.

0 Creating smiles for everyone involved.
@ Establishing a global framework.

o Global expansion leveraging our
MNo.1 service as a key strength.

Significance to the GMO Internet Group A
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ESG activities | Sustainability management for SDGs

EFENE LS 9 sine W12 253 W13t
GMOT -1 L3 e
- [ ]
: I J jbyemo Our. business helps
Social and
GMO-H’-T’_"IEZ environmental issues

to be solved.

for Education
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GMO ’ .



ESG activities | Disclosure Processes/External Evaluation ‘%"

FTSE ESG Ratings
2.8 \

[Disclosure Progress]

\d

Mar. 2023 Dec. 2023 COMPANY

/ 2024

— Expa!ndin.g Human
capital disclosure

FTSE Blossom g
Japan Sector AR Bk A l Plans to publish
integrated report

RElatiVe Ind ex Health and productivity
In April 2024, GMO Internet Group, Inc.

Identifying Material Issues. (September 2025.)
received a rating of “BBB” (on a scale of FTSE ESG Ratings
AAA-CCQ) in the MSCI ESG Ratings 2.3 TCED Disclosure
assessment *1

Expanding ESG disclosure
Introduced of a group executive
FTSE ESG Ratings Shticeissysiey
1.2 Updated CG report

Set up sustainability
promotion committee o=

-
-

Assessment by ESG rating agencies / Inclusion in ESG indexes

MSCI

ESG RATINGS

[ccc| B | BB A | Aa | Ana]

¥ TOKYO
HREAN VLR
2023

Dec. 2013

Drawn up basic

sustainability polic

Released our Activities for SDGs — —

2021 2022 2023 2024

*1 THE USE BY GMO Internet Group, Inc. OF ANY MSCI ESG RESEARCH LLC OR ITS AFFILIATES (“MSCI”) DATA, AND THE USE OF *2 FTSE Russell confirms that GMO Internet Group, Inc. has been independently assessed according to the index criteria, and
'r\{nzscccl);ﬁ:;ﬁ:?:\::%?{R::Q)ﬁg\'::gfq%ﬁgﬁgr 1NDE)t(g‘AMESI HE';E(I?\‘AS[::? '\Ilv?schts)E'\lRS\ITIEEUSTAE\ I\II\DS;2?:?\?;":EEIL\‘::PZSRET“\AIEO'\JFT' has satisfied the requirements to become a constituent of the FTSE Blossom Japan Sector Relative Index. The FTSE Blossom
. nternet Group, Inc. . . . . . .. . B
GMO MSCI OR ITS INFORMATION PROVIDERS, AND ARE PROVIDED “AS-IS' AND WITHOUT WARRANTY. MSCI NAMES AND LOGOS Japan Sector Relative Index is used by a wide variety of market participants to create and assess responsible investment 5 7
ARE TRADEMARKS OR SERVICE MARKS OF MSCI. funds and other products.



Domestic Bases and
Global Operations



Domestic Bases
6,060

Domestics partners (“employees”) Sapporp
3 companies
Osaka 55 partners
Fukuoka / 9 companies @)
Kitakyushu 144 partners

15 companies
343 partners

E_,,T{E— Niigata
T B 3 companies
- 4 partners

o
Nagoya

5 companies

10 partners _

Miyazaki
6 companies
. 247 partners

Shimonoseki
4 companies
151 partners

I% Shizuoka / Hamamatsu
= g 5 companies
e 18 partner
al Kobe 8 partners
B ) 2 companies
-ﬁ Kagoshima @ 3 partner [
Miyazaki, GMO Hinata pa ers

2 companies Okinawa

20 partners 5 companies 43 partners
GMO

Sendai

2 companies
196 partners

57 companies

4,605 partners

»

; L ;
Setagaya-ku, Yoga

GMO Internet TOWER
(GMO GLOBAL STUDIO)

Shibuya
Group Head Office :
Cerulean Tower

The 2nd Group Head Office :
SHIBUYA FUKURAS
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Global Operations | Locations

21 countries, 58 locations, 1,598 global partners (“employees”)

o0
[
o0 PY
oo & o0
L4 “ o0 ...
o Py
.. “
GMO

- Infrastructure

--- Security

--- Online Advertising & Media
--- Finance

--- Cryptoassets
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Global Operations | Wholesale & Directsale

Wholesale Directsale

.shop

Exclusive wholesale Internet addresses

Z..com
‘ G Io ba I S i g A Providing the No.1 proven service in Japan

Cryptographic Security
(SSL certificates)

Z.com
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Global Operations | Global Net Sales

(JPY billions)

7.5% Net sales

YoY
| 1 6.8% Down

Global 6.1%

Sales Ratio

4.36
3.20
Net Sales I I I I

Q1 Q@2 Q3 4 Q1 @2 Q3 4 Q1 Q2 3 4 Q1 Q2 O3 o4 Qa1 Q@2 Q3 o4 A
2020 2021 2022 2023 2024 2025

Since Q2 FY2020, MacroKiosk is no longer a consolidated
subsidiary. We deducted MacroKiosk values from net sales
retroactively to Q1 FY2017 in this chart.

Z.com
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Internet for Everyone

GMO
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